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Objective: The present study aimed to investigate the effect of perceived corporate social
responsibility interaction on brand honesty with the mediating role of self-efficacy,
emotional attachment to the brand, and brand value co-creation behavior in Iranian virtual
stores.

Method: This study is applied in terms of purpose, quantitative in terms of data type, and
descriptive-correlational in nature. The statistical population includes citizens of Tehran
(15-60 years old) who have used the virtual stores Digikala, Baslam, Snapfood, or Terb
at least once. The sample size was determined by the Cochran formula for unlimited
communities, 384 people, and sampling was carried out by the convenience method.
Analysis was performed using SPSS and SmartPLS software and structural equation
modeling to evaluate the measurement model and structural model.

Results:The results showed that perceived engagement with corporate social
responsibility has a positive and significant effect on customer self-efficacy, brand value
co-creation behavior, and brand emotional attachment. Also, brand value co-creation
behavior and brand emotional attachment showed a significant effect on brand loyalty,
while the effect of self-efficacy on brand loyalty was not significant. The results of the
indirect effects also showed that brand value co-creation behavior and brand emotional
attachment play a partial and significant mediating role, but the mediating role of self-
efficacy was not confirmed.

Conclusions: The findings emphasize that CSR promotes brand loyalty by strengthening
customers' emotional attachment and collaborative behavior, but the path of self-efficacy
is not effective in the Iranian context. These results are consistent with foreign studies
and suggest that virtual store managers should focus on CSR transparency, encouraging
co-creation, and emotional branding to increase trust and loyalty. The research has
contributed to the development of Iran's digital economy and suggests that future studies
examine contextual variables such as consumer culture.
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Introduction

In increasingly complex digital marketplaces, consumers encounter abundant information
and choices, making brands’ ability to simplify decision-making and reduce perceived risk
increasingly important. Brand honesty is an important dimension of brand perception that
contributes to trust, differentiation, and customer loyalty. It reflects the extent to which a brand
keeps its promises, fulfills its claims, and demonstrates consistency in communication and
behavior. Corporate social responsibility (CSR) is an important factor shaping perceptions of
brand honesty because consumers evaluate whether CSR activities are sincere, consistent, and
aligned with the brand’s identity. In digital environments, customers increasingly participate in
value creation rather than simply receiving brand communications. Accordingly, self-efficacy,
emotional attachment to the brand, and brand value co-creation behavior may explain how
perceived CSR interaction influences brand honesty. This study examined the effect of
perceived interaction with CSR on brand honesty through the mediating roles of self-efficacy,
emotional attachment to the brand, and brand value co-creation behavior in Iranian online
stores, drawing on social cognitive theory, attachment theory, value co-creation theory, and
social exchange theory and building on Li and Song (2023).

Method

This quantitative, descriptive-correlational study employed a cross-sectional survey design
within a positivist paradigm. The statistical population comprised Tehran residents aged 15-60
years who had previously purchased from Digikala, Basalam, Snappfood, or Torob. Based on
Cochran’s formula for an unlimited population, 384 respondents were selected through
convenience sampling. Data were collected using a standardized questionnaire adapted from
Kyung and Suki (2023), measuring perceived CSR interaction, self-efficacy, emotional
attachment to the brand, brand value co-creation behavior, and brand honesty on seven-point
Likert-type scales. Reliability was assessed using Cronbach’s alpha, with coefficients above
0.70, and construct validity was evaluated through the measurement model. SPSS 23 was used
for descriptive statistics and SmartPLS 3 for structural equation modeling, including assessment
of factor loadings, composite reliability, average variance extracted, discriminant validity, path
coefficients, and model fit indicators.

Results

The measurement model demonstrated acceptable psychometric properties, with satisfactory
factor loadings, internal consistency, convergent validity, and discriminant validity. Structural
model results showed that perceived CSR interaction had positive and significant effects on
self-efficacy, brand value co-creation behavior, and emotional attachment to the brand. Brand
value co-creation behavior and emotional attachment to the brand also had positive and
significant effects on brand honesty, whereas self-efficacy had no significant effect on brand
honesty. Mediation analysis indicated that brand value co-creation behavior and emotional
attachment to the brand significantly and partially mediated the relationship between perceived
CSR interaction and brand honesty, while the mediating role of self-efficacy was not supported.
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Overall, perceived CSR interaction contributed to brand honesty primarily through

relational, affective, and participatory mechanisms.

Discussion

The findings indicate that CSR perceptions influence brand honesty mainly through
emotional attachment and active customer participation rather than self-efficacy. The
significant effects of perceived CSR interaction on emotional attachment and brand value co-
creation behavior are consistent with Pino et al. (2016), Li et al. (2015), and Kyung and Suki
(2023), supporting value co-creation logic (Prahalad & Ramaswamy, 2004). The positive
effects of emotional attachment and co-creation on brand honesty are also consistent with Park
et al. (2010), Hur et al. (2020), Sanders et al. (2018), and Tajvidi et al. (2020), highlighting the
importance of relational and participatory mechanisms. The non-significant role of self-efficacy
suggests that, in the Iranian online shopping context, perceptions of brand honesty may depend
more on emotional and relational experiences than on consumers’ perceived personal
capabilities.

Conclusions

The study demonstrates that perceived CSR interaction contributes to brand honesty by
strengthening emotional attachment and brand value co-creation behavior, whereas self-
efficacy does not constitute a significant mediating pathway. Online retailers should therefore
communicate CSR initiatives transparently and consistently and provide opportunities for
meaningful customer participation in value creation. Integrating CSR with relationship-
building and emotional branding strategies may strengthen perceptions of brand honesty. Future
research should examine contextual factors such as consumer culture, digital trust, and category
involvement across different regions and platforms and compare online and offline retail
contexts.
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